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APPENDIX B




MBA PROGRAM CHECK LIST
VALIDATION OF COMMON PROFESSIONAL COMPONENT COVERAGE (CPC)

STUDENT NAME: DATE:
CPC Topic Undergraduate Position f Work MBA Course
Course {6 hrs max.}

Production &
Operations Mgmt.

2. Marketing
3. Business Finance
4, Legal Environment of
Business
5. Economics
B. Business Ethics
1. Accounting
8. Management
Information Systems
9, Quantitative
Techniques/Stats
10.  Management
11.  Organization Behavior
12. Human Resource
Management
13. Business Policies
14.  Comprehension /
Integrative Experience
15. Global Dimension of
Business
DEFICIENCIES:
CPC Topics Removed by
NOTE:
1. All MBA Candidates must have 30 semester hours of graduate work beyond the CPC.
2. Six of the 36 units may be used to safisfy a portion of the CPC. Depending upon the particular CPC

subject area, credit may be given by test, experience, or course work. Course work may be at the
graduate or undergraduate level, except for the Comprehensive / Integrating Experience, which must
be taken at the graduate level. Credit based on experience will depend on the judgment of your
advisor and the department chair.




